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| "alchimia tra creativita e innovazione:
la case history di Boehringer
verso nuove frontiere omnicanal
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Head of Agencies Digital Marketing Specialist,
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ADVERTISING

FRONTLINE

Riduce il rischio di trasmissione della Leishmaniosi.
Azione insetticida e repellente contro | pappataci.
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Effective targeting at scale



7:00 AM - Home 10:30 AM - Office 19:30 PM - Home 9:00 PM - Home
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Omnichannel




Teads

What'’s the first thing you
see when you turn on
the TV?

38%

Smart TV home screen with apps

e o 27%
External media player home screen

— LA
Pay TV home screen

— A
Antenna

p— 1A
Something else

Source: Hub entertainment research.
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Capture Viewer First Impression with
High-Impact Placements
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Creative optimization
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High-impact formats on the biggest
screen at home
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Single Image
From1 to 5 images & Video
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reached users with high catching formats

ensure the integrity of their brand

COI“DI'O”USCC'.
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Riduce il rischio di trasmissione della Leishmaniosi
Azione insetticida e repellente contro i pappataci
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Now Available on VIDAA Free
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Effective targeting at scale in M & TEAM ol 001 FOR 1” R p—

Effective targeting at scale in the cookieless era.

Welcome to the era of consumer privacy. Teads has

TV




Efficiency &
Effectiveness

Strategic
Benefits

Responsible
Advertising

Innovation



o Teads: Where are we going

. ] ative Integratio el Incremental R

&« Campaign estimation Expected reach of the TV camp.

New campaign

€ Campaign Setup o a0 UX Wireframe v

Campaign-Omnichannel Branding ¥
500,000 USD

CTV Native Homescreen

» GENERAL SETTINGS
tanay n the right panel.

out. 1 Outstream T

/Native_Summer2! e
het 350,000 UL 2 creatiy 6 Options

av 2 ConnectedTV reqs.rr

100,000 USD 2 creative(s) 3 Options 24 USD CPM
Bulk upl

av CTV NATIVE

50,000 USD 1 creative(s) 3 Options ® Web &Mobile Apps

ASSETS ASSIGNED (4) ;
361

70%
Linear TV

Adidas_Name

Creatives Download plan L ® CTV Native
1

2,991,666




Innovation
Omnichannel

Measurment

Teads



@ o o e+ s e e s s 0w
e e e+ s s s s s s
® o o o+ s s s .
e o & s s e s

e o e & e .

® o e+ s .

« & o .

. s

‘fe'ad/s Thank you




	Cover
	Diapositiva 1
	Diapositiva 2
	Diapositiva 3
	Diapositiva 4
	Diapositiva 5
	Diapositiva 6
	Diapositiva 7
	Diapositiva 8
	Diapositiva 9


